FOR IMMEDIATE RELEASE: Creativepool fly Black Cab Interviews to Singapore for Spikes Asia 2016

Our famous Black Cab interviews have been flown all the way from London to Singapore this year for Spikes Asia; the region's oldest and most prestigious festival of creativity. Spikes has grown in recent years into a three-day celebration of inspiration and creative achievement and a platform from which major and upcoming player alike can network and exchange ideas. Part of the esteemed Lions Festivals group, and taking place in the bustling business centre of Singapore, the festival kicked off on Wednesday (September 21), with more than 1,800 delegates descending on an intensive programme of seminars and talks, which culminated in the Spikes Asia Awards evening on Friday night (September 23). The award's drew a record 5,132 entries from 23 countries this year, so 98 industry experts have been roped in to sort the good from the great.

We managed to catch up with a few of these experts, and trade a few words with them in the back of our famous Black Cab, as part of our unique ongoing series where Creativepool Founder, Michael Tomes, takes to the back of a signature London black cab to conduct interviews with the top brass from the creative industries. At Spikes this year, Michael has been cramming some of the festival's top speakers into the back of his cab for a natter, asking some biting questions while he takes his esteemed guests on a whirlwind tour of the glorious city of Singapore.

On Tuesday (September 20), first we had Wayne Arnold, Co-Founder & Global CEO of Mullenlowe Profero, who shared to Michael his understanding of the awareness and the importance of Asia and the challenges of having too many opportunities. He also gave us a sneak peek into in Thursday talk, “The Naked Portfolio,” by exposing a little of his creative process, and let us know which Continent he thinks creates the best creative work. Next, Nick Erskine-Shaw, the Regional Managing Director at 90 Seconds, spoke about the last 5 years he has spent building up 90 Seconds in a variety of roles. He successfully set up 90 Seconds UK in 2011, 90 Seconds Singapore in 2015, and 90 Seconds Hong Kong in 2016! Chris Frost, the Founder & Director at Cogs Agency, then spoke of the challenges of starting a business, expanding across markets, the perceptions of recruiters, the importance of investing in talent, and how Singapore is supporting growth to bring in new talent to agencies. Tuesday also saw Michael sharing a cab and a probing conversation with Sven Huberts, Regional Managing Director of Isobar Asia Pacific, who discussed the challenges of working across markets, the growth hubs of Isobar, the “No Bullshit” culture and the power of innovation. Finally on Tuesday, we had Tuomas Peltoniemi, President of TBWA\ Digital Arts Network Asia Pacific, talking about his role as a president and the diversity of the tools he uses and the markets in which he works. He also discusses startups and how to bring creative ideas to life, and gives us the scoop on his talk: “Rise Of The Machines: The Impact of VR and AI.”

On Wednesday (September 21), Michael began the day by talking to Jason Glassick, Executive Creative Director and Chairman at jones knowles ritchie, who spoke at length about his career, how he started his first agency and how he helped to set up jones knowles ritchie in Singapore. Jason also discusses his interests in architecture and lends his  invaluable advice on how to get into the creative industry. Next, Eric Cruz, Executive Creative Director at AKQA Shanghai, spoke about young creatives in Asia and the region's evolving education system. He also elaborates on how the success of startups and innovative culture is being controlled by China and speaks about his own experiences and the challenges he has faced working across continents with clients. Michael then caught up with Grant Hunter, Regional Executive Creative Director at iris Worldwide, who also joined us in Singapore for our Creative Debate; “Agencies only talk about innovation.” He mentioned his talk about the 'slash generation' with iris sport, how marketing communications don't always keep up with the rapid changes in the sports industry and what he hates about the creative industry. Finally, Graham Fink, Chief Creative Officer at Ogilvy & Mather China, who spoke of how he feels that the best ideas are being brought to alive when you “Get out of advertising,” and his fascination with faces and the art world. Graham also suggests that the contradictions found between countries can have its benefits and difficulties, and that Chinese students who have lived abroad tend to be more open-minded than those that have not.

Our Black Cab interviews are only the tip of the iceberg when it comes to our coverage of this year's Spikes Asia festival. Our Creative Debates; “Awards Are Just For Egos” and “Agencies Only Talk About Innovation” are already live on the site, and we will be featuring all the major award winners as and when they are announced. All debates and interviews can also be downloaded via our iTunes podcasts.

